
Newsletter
Fall 2013Homefront

CHILDREN’S HOME OF NORTHERN KENTUCKY

CHNK has
a new look!



To Live Is To Change
A WORD FROM THE CEO

Dear Fellow Bridge Builders:
 
One of my favorite quotes is from John Henry Newman, a 19th century 
churchman who wrote frequently concerning the notion of change 
and development. “To live is to change and to have lived well is to 
have changed often.”
 
Newman wrote these words to address a commonly-held belief 
during that day that institutions that never change are more stable, 
trustworthy, and true. His stance went in the opposite direction.  
All human beings and all institutions change … and this is a virtue, 
not a vice.
 
Children’s Home of Northern Kentucky is turning a page in its 130-year 
history. It is changing. The reason is simple: the community needs something different in 2013 than it 
did in 1882. In the beginning, Northern Kentucky needed us to be a classic orphanage. About a hundred 
years later, the community needed us to care for abused and neglected boys in state’s custody and to 
begin working more in the community. Now, we’re ready for what I call our “third chapter.”

This new chapter will lead us into addressing psychiatric care needs of youth. It will lead us to address 
the chemical dependency/substance abuse needs of adolescents. It will lead us deeper into community 
involvement, where we will bring the behavioral health/clinical skills of our 60 employees and place 
them at greater service to our schools, courtrooms, and youth-serving organizations.
 
The community’s needs have changed. One thing remains the same: Children’s Home of Northern 
Kentucky and our 11,000 friends, supporters, and donors are here to provide opportunity and hope to 
children who need us.
 
Thanks for supporting us with your thoughts, prayers, and financial support. We need you.

Rick W. Wurth
CEO
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2013 Giving Tree Project
Last year, local businesses such as Mauri Lou Dry Cleaners, The Bank of Kentucky, 
Elements Hair Studio, the Dermatology Center and Erlanger Veterinary Hospital 
helped our Home collect much-needed items by setting up Giving Trees during the 
holiday season. These Giving Trees had a twist, though! Since Santa is always so 
generous with the boys in our residential treatment program, the Giving Trees 
focused on the daily needs of our Home – things like laundry detergent, soap, 
toothpaste, socks and underwear, bedding, and gas cards. The project was so 
successful, we’re doing it again this year! Would your church, school, office, or 
business be willing to set up a Giving Tree that would benefit our Home? Please 
call (859.261.8768) or email (development@chnk.org) to get more information!



 

www.chnk.org                                    

Dewey’s Pizza School
Sunday, December 8 from 11 a.m. to 2 p.m.

Crestview Hills Dewey’s Pizza location

Get an exclusive look at the Dewey’s kitchen, plus training on 
how to make a pizza like a pro! Each guest gets to make his or 
her own custom pizza and then sample fellow pizza makers’ 
creations. Tickets are $25.00 per person. Each ticket includes 
pizza training, a pizza buffet, and unlimited salad and non-
alcoholic beverages – plus, 100% of the proceeds are given 
to CHNK! This is a great family activity for the holiday season! 
Visit the Crestview Hills Dewey’s or call 859.341.2555 for more 
information and to reserve your space!

                   SAVE-THE-DATE

A Sock Will Always Be a Sock
ANNUAL CHILDREN’S SUCCESS FUND CAMPAIGN TO KICK OFF NOV. 1

On November 1, our Home will kick off its annual holiday giving campaign – the Children’s Success 
Fund. The timing of the campaign may seem odd to some people. It comes during a time period when 
many nonprofits are asking for donations of food, clothing, toys, and Christmas treats, and yet the 
Children’s Success Fund seeks monetary gifts. The reason for this is simple, though –
 
A sock will always be a sock.
 
The same is true for a board game, a basketball, and a t-shirt. They each serve a purpose, but it’s a 
singular purpose that only lasts for a short while. A gift of $50.00, though? That provides two hours of 
therapy to a family participating in our community-based Champions program, designed to keep kids 
with their families and out of juvenile incarceration. $250.00 allows a boy in our Residential Treatment 
program to take part in a 10-week Adventure-Based Recreation Therapy group, which hones his 
teamwork, communication, leadership, and problem-solving skills. And $1,000.00 helps one of our 
team members get the training necessary to treat adolescents battling chemical dependency and 
substance abuse.
 
So while a gift of money may not seem as fun as a brightly wrapped box topped with a big, red bow, it is 
a gift that can be transformed into something life-changing.
 
Our goal is to raise $100,000.00 during this year’s campaign. Never before has this amount been raised 
for the Children’s Success Fund in a single year. Can you help us make history in 2013?
 
The official Children’s Success Fund 2013 mailer won’t hit mailboxes until the end of October. But you 
can help us kick off this year’s campaign in true bridge builder fashion by making your CSF donation 
now, using the “early bird” envelope included in this edition of Homefront or going online to 
www.chnk.org. Your gift will do more than provide several hours of entertainment – it will help our 
children heal… transform… succeed.
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Shinkle Society Members
class of 2013

CHNK Board of Trustees Vice President Bob Hawksley presents 
the 2013 Bridge Builder of the Year Award to PNC Bank 

Regional President Kay Geiger

The Reverend Peter D’Angio from 
Covington’s Trinity Episcopal Church 
provides the Invocation. Trinity was one of 
the earliest financial supporters of CHNK.

2013 Residential Treatment Specialists of the Year
CHNK employees Mariana Lamping and Donald 
Graven received recognition at this year’s Shinkle 
Society Gala as the 2013 Residential Treatment 
Specialists of the Year. Selected for the award by 
the Home’s leadership team, Mariana and Donald 
exemplify the vision of our Home and excel in team-
work, accountability, adaptability, and reliability. 
They regularly contribute to the effectiveness, 
efficiency, and excellence of the agency, and they 
are bridge builders for the children in their care. 
Congratulations, Mariana and Donald!

PNC Regional President Kay Geiger
and PNC Bank

Bridge Builder of the Year
                                   2013

For additional event photos, please visit the CHNK website or facebook page.



       

CHNK Unveils Updated Visual Identity
NEW CHAPTER IN HOME’S STORY CALLS FOR A NEW LOOK

Our Home’s logo has had a facelift! Since its founding in 1882, Children’s 
Home of Northern Kentucky has only had a handful of visual identities 
(a.k.a., logos). But given the “Renaissance” period we’re in – complete with 
new programming, facility renovations, and increased support from the 
community – we felt the time was right to launch a new look!
 

The new identity didn’t just come into existence overnight, though. In late 2012, CEO Rick Wurth and Development 
Manager Anne Sturgis pulled together a branding task force comprised of various business professionals with 
backgrounds in design and marketing, as well as several of the Home’s trustees. The task force completed a year-
long study that included researching other agencies’ logos, holding multiple feedback sessions with trustees, 
employees, and other stakeholders, and determining the overall feel we wanted to create in re-introducing the 
Home to the wider community.
 
The 2013 edition of CHNK’s visual identity uses a color family inspired by the design work of trustee Charlene Erler. 
Charlene developed a building standard that incorporates the healing colors of nature. The colors also help 
distinguish CHNK’s logo from other similar providers around the Commonwealth. Gone are the commonplace blue 
and white people in silhouette. They’ve been replaced by a modern day coat-of-arms that incorporates elements 
that speak directly to CHNK’s history in the community and the work we do daily:
	 •	 The	oak	leaf	was	inspired	by	the	oak-lined	driveway	of	CHNK’s	main	campus.	The	mighty	trees	
  convey strength, endurance, permanency, and protection, gifts that the Home’s team of bridge 
  builders provides to the clients in their care.
		 •	 The	pathway	that	shifts	into	a	bridge	separating	sky	from	water	conveys	movement	and	
  momentum. It’s also a nod of the head to our founder Amos Shinkle, financier of the iconic 
  Suspension Bridge connecting Northern Kentucky and Cincinnati. It represents the bridges to 
  better futures that CHNK builds for the children in our care.
		 •	 The	yellow	pane	of	sunlight	above	the	bridge	represents	hope	and	opportunity	–	two	key	words	in	
  our Home’s mission statement. 
	 •	 The	blue	pane	below	the	bridge	represents	the	dark	waters	in	which	the	children	we	serve	are	often
   drowning; CHNK’s charge on any given day is to rescue children from forces that rob dignity, 
  respect, and opportunity. 
	 •	 The	window,	an	architectural	element	that	draws	on	the	numerous	window	panes	throughout	
  CHNK’s historic, Hannaford & Sons-designed administration building, alludes to the vision of a new 
  reality – a reality where every child is safe, healthy, and loved in a supportive, nurturing 
  environment.
 
The Merlot Group, a marketing and design firm in Covington, KY, brought the coat-of-arms to life. Shawn Masters, 
the firm’s senior partner who also served on the branding task force, explains, “Each component of the new logo 
tells a story about this remarkable organization and the children they assist. The colors help orchestrate that story, 
and what you see is a brand identity that clearly distinguishes itself from other organizations.”
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CHNK  is proud to partner with our 2013 Print 
Communications Sponsor:

Toyota underwrites the cost of our communication efforts - including this 
edition of Homefront - so that our Home can easily and regularly stay in 
touch with you at no cost to the Home. Would you or your business be 
interested in helping build bridges to better futures by sponsoring our 
communication efforts? Sponsorship opportunities for our 2014 fiscal 
year are now available! Contact our Development Office at 859.261.8768 
for more details.
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The  Jun ior  Board of  Ch i ldren ’ s  Home 
of  Northern Kentucky present s

S a t u r d a y,  N o v e m b e r  9 ,  2 0 1 3

C H A R I T Y  B A L L

The Roaring 20s

S a v e  T h e  D a t e

L ive  mus i c  –  S i lent  and l i ve  auct ions  –  Open bar  –  Gaming
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